
Business Responsibility and
Sustainability Report 

FY 2022 - 23

BRSR



Foreward

Our Visio and Mission

About DFM Foods Limited

Our Portfolio

 BRSR  REPORT
FY  2022  -  23

DFM FOODS LTD.

Table of Contents

01

05

03

02

04

Priority SDGs

06 BRSR Principals

Principals wise Disclosures 07

PAGE 1  OF 80



In today's world, there is a growing demand for fair and sustainable business practices as the
implications of climate change become increasingly evident worldwide. Sustainable finance has
emerged as a powerful call to action.

Leading businesses are now facing not only financial challenges but also environmental and social
risks. Society as a whole is confronted with extreme conditions such as the ongoing pandemic,
unpredictable climate patterns, and unprecedented volatility. The World Economic Forum's global
risk report for 2022 highlights that the top five risks in terms of likelihood and impact are
predominantly social and environmental in nature. The fragmented recovery from the COVID-19
crisis also poses a risk of widening global divides, at a time when collaboration is urgently needed to
combat climate change. In this context, environmental, social, and governance (ESG) initiatives by
the business community are crucial for building resilience and long-term value.

The benefits of sustainability are profound and necessary to address the environmental damage
caused by human activities. By actively participating in sustainable practices, companies have the
opportunity to create a new era of shared value and governance based on trust. This approach can
generate inclusive wealth for all stakeholders. It is not enough for companies to simply integrate ESG
strategies into their value story; they must also effectively communicate their vision and strategies
to their stakeholders.

At DFM Foods, social and environmental responsibility has always been a fundamental aspect of our
operating philosophy. We believe in conducting our business activities in a responsible and
sustainable manner, aligning ourselves with the United Nations Sustainable Development Goals
(SDGs). Through a materiality assessment, we have prioritized 9 SDGs, 4 business SDGs, and 5 CSR
SDGs to guide our focused actions in achieving our vision.

Our commitment to responsible business conduct and sustainability is reflected in our Business
Responsibility & Sustainability Report (BRSR), which aligns with the 9 principles and core elements
outlined in the National Guidelines on Responsible Business Conduct (NGRBC). These guidelines,
formulated by the Ministry of Corporate Affairs, build upon the National Voluntary Guidelines on
Social, Environmental, and Economic Responsibilities of Business from 2011.

DFM Foods recognizes the urgency and importance of embracing sustainable practices, and we are
dedicated to making a positive impact on society and the environment. By aligning our strategies
with the SDGs and adhering to responsible business conduct, we strive to contribute to a more
sustainable and equitable future.

Foreward

BRSR  REPORT
FY  2022  -  23

DFM FOODS LTD.PAGE 2  OF 80



DFM Foods is a lead player in the business of manufacturing
packaged snacks. Our flagship product, CRAX Corn Rings has
been a household name since its launch in 1984.

Over the past 35 years, we have been spreading happiness in
people’s lives through singular, high-quality snacks. Starting
with CRAX Corn Rings, we have expanded our portfolio to more
than 15 products, such as corn rings, corn puffs, wheat puffs,
and crispy sticks, under the brand names CRAX, CURLS,
NATKHAT, and FRITTS. In the “namkeen” segment, we offer a
range of 12 distinct product variants that include Bhujiyas,
Daals, Mixtures, and Nut-Mixes. All products are manufactured
in modern, hygienic, and automated processing facilities in
Ghaziabad, Greater Noida, and Kashipur (Uttarakhand).

DFM Foods enjoys strong brand awareness with CRAX and
NATKHAT among the most recognized names in the industry.
As a result of our commitment to product innovation and
diversification, focus on quality, bold strategies, and sound
logistics for PAN India distribution, the company has been
growing at a robust pace over the last 10 years.

We understand and anticipate the shift in market dynamics
and possess the dexterity to straddle current practices with
those of the future. This is our greatest strength in maintaining
our growth trajectory.

Corn Rings and Wheat
Puffs are marketed
under the CRAX and
NATKHAT brand names
respectively. Both these
have become extremely
popular snacks,
especially among
children.
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In  J anuary  2020 ,  we  became  an  independent  company  under  pro fess iona l
management  a f t er  Advent  In terna t iona l ,  one  o f  the  l a rges t  and  mos t
exper ienced  g loba l  pr iva te  equ i ty  inves tors ,  a cqu i red  a  ma jor i t y  s take  in  i t .
Under  the  gu idance  o f  the  new  management  and  Board ,  DFM  Foods  i s  po i sed  to
grow  exponent ia l l y .


